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Introduction:

The FERTIMANURE project’s main objective is to develop, integrate, test and validate innovative
nutrient management strategies to efficiently recover mineral nutrients and other relevant products
with agronomic value from animal manure, to finally obtain reliable and safe fertilisers that can
compete in the European fertilisers market.

The aim of this document, the Dissemination and Communication Plan, is to set up the objectives
and the strategies that will be taken into account as to manage the communication and dissemination
activities during the lifetime of the project. During the project’s lifetime there can be some changes
regarding the interest of the potential stakeholders, which will bring as a result a close review and a
regular update of this Plan, in months 24, 36, and 48. The procedures and objectives below will be
continuously evaluated to achieve the maximum impact, so this initial Plan may undergo some
changes during the project.

The document makes a clear distinction between the Communication and the Dissemination
activities taking into account the different audiences/stakeholders that will be addressed as to send
the right message to the relevant audience.
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1. Management of FERTIMANURE's project communication activities

1.1. Definition and Main Objective

According to the EC Research and Innovation Participant Portal Glossary Terms, we can define
Communication as follows: “Communication on projects is a strategically planned process that
starts at the outset of the action and continues throughout its entire lifetime, aimed at promoting
the action and its results. It requires strategic and targeted measures for communicating about
(i) the action and (ii) its results to a multitude of audiences, including the media and the public
and possible engaging in a two-way exchange”.

Increasing the public awareness and improving the knowledge of stakeholders on the
current challenges that manufactured fertilisers pose as well as the benefits of waste
stream valorisation for obtaining bio-based fertilisers (BBFs) and tailor-made fertilisers
(TMFs) is the main communication objective of the FERTIMANURE project.

To achieve this objective it is very important to communicate and to make the different
stakeholders understand:

¢ What are the main impacts of the current dependency of EU agriculture on fossil-based
mineral festilisers and scarce resources?

¢ What are the main benefits for all the stakeholders in the value chain when valorizing the
manure from the livestock sector to obtain bio-based fertilisers and tailor-made fertilisers?

e What are the main environmental impacts when using bio-based fertilisers and tailor-
made fertilisers in agricultural soils?

e What are the main opportunities that FERTIMANURE can offer to those facing challenges
related to inefficient use and management of animal manure?

1.2. Key Messages

The first thing that needs to be done before designing the communication activities is to know
what are the main issues that will be addressed, as well as who will be the beneficiaries and the
impact FERTIMANURE will have on these individuals. The following questions will be addressed
in the communication materials:

e What are the main objectives/goals of FERTIMANURE?

e What are the main opportunities FERTIMANURE offers?

e Why is the European Added value of FERTIMANURE?

e Why is FERTIMANURE important for the farming industry?

o What are FERTIMANURE's expected impacts?

o What are going to be FERTIMANURE’s outputs?

e Who are the partners involved in FERTIMANURE?

e Who should you contact if you have any question regarding FERTIMANURE?

e What are the different FERTIMANURE communication channels that the beneficiaries
can follow to get more information about it?

e What is the Organization that has funded the FERTIMANURE project?
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1.3. Target audience

The target audience of the FERTIMANURE project is:

o Key agriculture and industry players:
o Livestock farmers,
o Fertiliser manufacturers and sellers,
o Chemical industry, and
o Arable farmers, crop-growers and producers
e Industry — Small and Medium Sized Enterprises and Large Companies related to:
o Farming and Agriculture
e Bio-economy stakeholders:
o Rural community
o Farmers
e Investors in bio-economy:
o Public and
o Private investors
e Research and education community:
o Research institution,
o Relevant EU projects and networks
o Policy makers and authorities:
o Public procurers,
o Local council and regional government of the region involved in the partnerships
- CELAC, and
o National and European-level policy makers
o Standarisation bodies
e Industry of equipment supply
e Media:
o Local, national and international press

e General public and society as a whole

Related EU Projects:

o ETN-REFLOW (2019-2022): Novel technologies for P recovery from dairy wastes.
Obtaining fertilizers from dairy industry wastes and testing their efficiency.

o H2020-SMART PLANT (2016-2020): Novel technologies for nutrient recovery from
wastewater treatment plants. Process and plant testing at TRL 6-7.
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o H2020-SYSTEMIC (2017-2021): Set up of new technologies to recover nutrients from
organic wastes and manure. Process and plant testing at high TRL (>7). Full field scale
agronomic performance measuring environmental impacts.

o H2020-Nutri2Cycle (2018-2022): Recovering on nutrient and carbon from
manure/digestate proposing new farm management including new technologies and
agriculture practice able to close N,P,C cycle.

o H2020-SABANA (2016-2020): Biofertilizer and bio-pesticides production from algae
grown on manure/digestate.

o BBI-AgriChemWhey (2018-2021): Connection with the project stakeholder communities,
especially farmers.

o H2020-RUNA4LIFE (2017-2021): Recovery of nutrients from wastewater treatment plants.

o H2020-Water2Return (2017-2020): REcovery and REcycling of nutrients TURNing
wasteWATER into added-value products for a circular economy in agriculture (different
industries including slaughtering, waste water treatment)

o H2020-NUTRIMAN (2018-2021): Compilation and analysis of current recovered bio-
based fertiliser products, technologies, applications and practices: this work reflects the
state of the art and the best practices on this topic.

o BBI-AGRIMAX (2016-2020): Biofertilizer production from valorization of side streams
from the horticultural culture and food processing industry to be used in a cooperative
approach by local stakeholders.

o H2020 To-Syn-Fuel (2017-2021): TCR upscaling for treatment of sewage sludge and
digestate for energy production and phosphorous recovery.

o H2020 — SUSFERT (2018-2023): Sustainable multifunctional fertilizer — combining bio-
coatings, probiotics and struvite for phosphorus and iron supply.

o H2020 — BIOTA (2019-2020) The organic fertilizer for genuine, high yield pesticide and
chemical free organic farming.

o H2020 - INTERFUTURE (2016-2021) From microbial interactions to new-concept
biopesticides and biofertilisers.

o LIFE — AGRICLOSE (2028-2022) Improvement and disclosure of efficient techniques for
manure management towards a circular and sustainable agriculture.

This list of projects is linked to “Task 1.5 Capitalisation of relevant project results” in which an
extensive search of projects (finished and on-going) and related with manure is to be done
as to take advantage of all the previous work done in the field of nutrient recycling and manure
management.

1.4. Communication channels

The communication activities of the FERTIMANURE project will take place through the
following activities/channels:

1.4.1. Branding

Itis crucial to create a strong visual identity of the project that will be used by all project
partners in the different communication materials/activities.

The branding includes:

o The design of the logo that will be used in all the communication and dissemination
material of the project to make sure that the project is identifiable. The logo is divided
in four figures which represent the 5 on-farm experimental pilots, and the livestock
sector (poultry, cattle and pig),
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Guidelines for the logo were created and these include the different logo versions, the colours, the
logo size, the font, etc. See Annex I: Logo Guidelines

o A common e-mail signature was created for all partners involved in the project’s
execution and they will use it in order to reach other stakeholders that might be
interested in the project,

The project has received funding
from the European Union's
Horizon2020

research & innovation programme
under grant agreement No 862849.

FERTIMANURE

o A common power point template that will be used in all the related presentations
that the different partners will be performing in the events/conferences that they plan
to attend — see Annex | Power Point Template

o A common event template that needs to be filled by each partner after they have
attended an event/conference so that it can be kept and used to crate publications for
the different social media profiles — see Annex | Event Report Template

o A common deliverable template that will be used by all partners so that there are no
differences in the type of font, the place of the logo, the EU funding phrase, etc. —see
Annex | Deliverable Template

1.4.2. Website

FERTIMANURE'’s website has been designed in an easy and friendly way and also in both
languages — English and Spanish - to make sure that the interested stakeholders will find the
information they are looking for. The website was launched on May 8™, 2020 and its domain
is www.fertimanure.eu

7
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The FERTIMANURE website showcases a description of what is at stake, a description of
what the project is about, the list of the partners involved in the project, the publications, and
an explaining video of the main concept of the project.

The website will be the main channel to keep all the stakeholders and the FERTIMANURE
followers informed about the advancements in the project via regular posts and updates of
the different activities the different partners have been carrying out, publications of articles,
and news related to the project.

Other than that there is the possibility of downloading press releases, leaflets, posters,
videos, public deliverables and EIP Practice abstracts directly from the website. Also, there
is a section related to events in which a calendar will show all the events that the different
partners form FERTIMANURE are planning to attend to present the project.

The website structure is as follows:

The HOMEPAGE has the following menus and submenus:
e Logo
e What is at stake?
o The project’s response
e Partners involved
e Publications
o Press releases
o Project leaflet(s)
o Posters
o Videos
o Available deliverables
o Related papers
e Contact us
e Stay tuned
o All news
o FERTIMANURE
o Project-relate
o Events
o Widgets
o Facebook, Twitter, LinkedIln and YouTube
e Short explaining video

e Map
o Interactive map showing the partners around Europe and the CELAC region
— Argentina
o Partners

e Legal European Union funding + European Union flag

Key Performance Indicator for FERTIMANURE's website:
o Itis estimated that the project website will receive 8,000 visits by the end of the
project.
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1.4.3. Partners websites and social networks

Partners’ websites and social networks will be used to share the publications and important
communication and dissemination material related to the project to allow a greater audience
reach.

Also, all partners will be encouraged to create a FERTIMANURE description in their websites
with the links to the official website of FERTIMANURE and its different social networks.

1.4.4. Social Networks

The different social networks, that are described below, will be useful to bring awareness
about the progress of the project to two different types of stakeholders following the
following principle:

1. Communication to skilled stakeholders (policy makers, PhD students, industry,
standarisation bodies, etc):

o LinkedIn, as the most popular social network focused on enterprises, businesses, and
employment and with more than 260 million users all over the world, will be the
adequate network to support the exploitation of the commercial results since it is a
tool that companies and people use to build relationships.

m @FERTIMANURE

https://www.linkedin.com/company/64863294/admin/

o Twitter, as the most popular social network with the main characteristic that it allows
short sentences, called tweets, will be the one used to publish short news, events,
conferences, workshops, meetings, and progress of the FERTIMANURE project to
keep the stakeholders informed. This social network will be updated on a regular
basis.

@fertimanure
https://twitter.com/fertimanure

2. Communication to non-skilled stakeholders (students, general public and civil society)

o Facebook, as the most popular social media platform today, with more than 2.3
billion users, will be used to raise awareness about the FERTIMANURE project,
mostly among students and the general public interested in farming and related
topics. This social media will be updated on a regular bases as well.

@fertimanure
https://www.facebook.com/fertimanure/
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o YouTube, as the most popular platform for sharing videos, will be playing a very
important role in the FERTIMANURE communication activities since it will showcase
different videos about what the project is about and what has been achieved so far
during the project. There will be a specific YouTube channel for FERTIMANURE
and it will be accessible for everyone as soon as the showcasing video is done.

The social networks and the website will be under the responsibility of GreenWin, but with
input from the rest of the partners regarding the information that can be shared on the
communication channels.

Key Performance Indicator for FERTIMANURE's social networks:
o Twitter, Facebook and LinkedIn: 400 followers

1.4.5. Leaflet, Poster and Roll-ups:

The first leaflet will be completed in M6 of the project and it will include general information
about the project like the objectives, the expected impacts, the outputs, the partners, the
value of the project, contact information and the EU phrase regarding the funding. The main
objective of the project leaflet is to provide our audiences with an attractive and written project
overview and a summary of the main project objectives and characteristics. To assist the
dissemination effort, the attractive and professionally made leaflet, prepared by GreenWin,
is published on the project website. The leaflet presents the goals of the project and the main
(expected) findings. The text is designed taking into account not only experts, but also an
interested non-specialist. It introduces the main idea, the approach and the goals of the
FERTIMANURE project. Furthermore, it includes the website address and provides basic
information on FERTIMANURE Consortium. All partners’ logos are also displayed.

This leaflet (1,000 leaflets to be printed) will be given to all the partners so that they can
distribute them during the FERTIMANURE'’s presentations in different conferences,
workshops, congresses, events, etc. It will also be downloadable on the website.

During the duration of the project, different posters will be created to give visibility to
FERTIMAURE in different events. Each of them will contain different types of information that
will be updated accordingly. GreenWin will be in charge of producing the template of the
poster and the roll-up that will be used by the project partners. GreenWin will be in charge of
producing and printing the leaflets, posters and roll-ups for the 3 european large scale events
planned during the entire duration of the project in the Netherlands, Spain, and Poland. It is
important to mention that partners will be using the templates for roll-ups and poster, for the
events they are planning to attend, but to ensure the same quality over all the communication
and dissemination material, these posters and roll-ups will have to be approved by WP7
leader (GreenWin) and the project coordinator (UVIC).

The main purpose of the poster is to catch the audience attention. The content of the poster
is clear and easily understandable by the target end users. With regard to the layout and
design, the poster shows the FERTIMANURE project’s logo and the colors emphasizing the
link to the project’s graphic

10
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Key Performance Indicator for FERTIMANURE's Leaflets and Poster:
o Leaflets: 1000 leaflets in English and Spanish.
o Poster: 1 template for partners to use.
o Roll-up: 1 template for partners to use.

1.4.6. Video

GreenWin will coordinate the production of an impacting short video showcasing
FERTIMANURE general information to give a short but concise idea of what the project is
about, but at the same in a way that everyone with technical and non-technical background
can understand. This video will be done in English but with Spanish subtitles.

It is important to mention that all of the FERTIMANURE videos will be uploaded to the
YouTube channel mentioned before.

Key Performance Indicator for FERTIMANURE's video:
o 1,000 views by the end of the project.

1.4.7. Newsletter

Biannual FERTIMANURE newsletters will be performed during the duration of the project
and they will provide:

e Project-related news (e.g. launch and meetings)
¢ Announcements of the project’s progress
¢ Dates, details, comments regarding project related conferences, meetings, events or

publications
e Lectures, talks, and trainings opportunities
e Etc.

The newsletter will be uploaded on the website and in order to make sure that the newsletter
gets to the relevant stakeholders, all the partners will be deeply involved in sharing the e-
newsletter in their social networks and company’s website. Also, it will be sent to the contacts
in the database that we have compiled through the website; a database of the people that
has subscribed to our newsletter. It is important to mention that this e-newsletter will be sent
as well to the projects identified and mentioned in section 1.3.

Key Performance Indicator for FERTIMANURE's newsletter:
o 400 readers reached by the end of the project.

1.4.8. Bio-refine Cluster Community Group

A FERTIMANURE dedicated page was set up on the Biorefine Cluster Europe website, and
news will be further spread in the Biorefine monthly newsletter. In order to facilitate
knowledge and good practice exchanges between relevant EU initiatives, FERTIMANURE
will create a Cluster initiative with projects funded under the same topic and other relevant

11
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projects funded in H2020, such as SFS-39-2019, and other EU initiatives. This cluster will
be created as a new community group of the already existing and dynamic Biorefine Cluster
Europe, and it will be a platform to exchange knowledge and good practices. Consortia of
these projects will also be involved in our events as speakers.

Key Performance Indicator for FERTIMANURE's Biorefine Cluster Europe:
o 1 FERTIMANURE profile created on the Biorefine Cluster Europe platform.

2. Management of FERTIMANURE'’s dissemination activities

2.1. Definition and Main Objective

According to the EC Research and Innovation Participant Portal Glossary Terms we can define
the term as follows “The public disclosure of the results by any appropriate means (other than
resulting from protecting or exploiting the results), including by scientific publications in any
medium.”

The main dissemination objective of FERTIMANURE is to transfer the knowledge and results
related to the recovery of mineral nutrients to produce high added value biobased fertilisers and
tailor-made fertilesers. Also, to share the results and lessons learnt from the 5 experimental pilots
in Spain, France, Germany, Belgium and The Netherlands so that they can be replicated in other
regions around the world, taking into and giving importance to the CELAC region.

2.2. Target Audience

The target audience of the FERTIMANURE project is:

e Key agriculture and industry players:
o Livestock farmers,
o Fertiliser manufacturers and sellers,
o Chemical industry, and
o Arable farmers, crop-growers and producers
¢ Industry — Small and Medium Sized Enterprises and Large Companies related to:
o Farming and Agriculture
e Bio-economy stakeholders:
o Rural community
o Farmers
e Investors in bio-economy:
o Public and

o Private investors

12
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e Research and education community:
o Research institution,
o Relevant EU projects and networks
e Policy makers and authorities:
o Public procurers,
o Local council and regional government of the region involved in the partnerships
- CELAC, and
o National and European-level policy makers
o Standarisation bodies

¢ Industry of equipment supply

Dissemination activities

The dissemination of the FERTIMANURE'’s results will be done through the following activities:

2.3.1. Scientific publications

As a way of showing the project’s results and main findings, all the partners will be
encouraged to disseminate their results, through scientific publications. The rules for
management of this data and stipulations regarding their dissemination are discussed in
depth in the Data Management Plan, Grant Agreement, and Consortium Agreement.

GreenWin will be in charge of asking the partners on a monthly basis if they have produced
any results that are likely to be disseminated through appropriate means. This means asking
the partners if they have written scientific publications related to the project.

Key Performance Indicator for FERTIMANURE's scientific publications:

o The number of scientific publications will depend mainly on the information that will
be made available taking into account that there would be information that will be
protected, thus not published in the scientific journals. As stated before, GreenWin
will be asking the partners in a monthly basis if they have available information that is
ready to be published. This publications will be focused on a more scientific audience
that will be interested in using FERTIMANURE’s results. — see Annex | List of
Journalists

2.3.2. Video(s)

GreenWin will coordinate a final video, with a duration of 2-3 minutes that will present
FERTIMANURE'’s results and lessons learnt. This video will be produced internally by
GreenWin with the input provided by partners. The rest of the partners will be encouraged,
throughout the duration of the project, to produce short videos to disseminate and promote
FERTIMANURE’s main results.

13
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Key Performance Indicator for FERTIMANURE's video(s):
o 1 final video showcasing FERTIMANURE’s main results.

2.3.3. Attendance to the main events and conferences

To show FERTIMANURE’s results and main conclusions, the different partners will be the
ones to attend the main events, conferences and congresses related to the topic of
FERTIMANURE to disseminate the advancements done throughout the project.

GreenWin will ask every 3 months what are the main events that the partners are planning
to attend to in order to have the template, mentioned on sub-section 1.4.1., with all the
required information so that it can be posted in the Events section of the website mentioned
in sub-section 1.4.2.

Some of the workshops and conferences targeted are the following:

EU Biomass Conference and Exhibition,

BIO World Congress on Industrial Biotechnology,

EFIB Conference,

Agricultural fairs (Libramont agriculture, Forestry and Agribusiness Fair/Paris
International Agribusiness Show

MANURESOURCE conference

World Biostimulants Congress

National and International Agronomy Meetings

European Geosciences Union

EuroSoil

BN =

© N O

Key Performance Indicator for FERTIMANURE's events and conferences:
o Atleast 8 international conferences related to the project.

2.3.4. Webinars with policy makers

Two policy webinars will be organised throughout the project. One will be led by DARP and
APCA, and the other by INTA. The expected result of these webinars is to educate policy-
makers about biofertilisers and allow a comparison between policies around Europe and
South America.

Key Performance Indicator for FERTIMANURE's webinars with policy makers:
o Itis expected to perform 2 webinars targeting policy makers in both Europe and
South America.

2.3.5. Large scale events

4 large scale events will be organised in order to engage relevant stakeholders and share
knowledge, best practices, lessons learnt and final results of FERTINAMURE. These events
will be organised in The Netherlands, Poland, Spain, and Argentina (CELAC region).

Key Performance Indicator for FERTIMANURE's large scale events:
14
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o Itis expected that at least 100 relevant stakeholders will attend these 3 events.

2.3.6. Final conference

There will be a final conference in Spain to show all the lessons learnt, the main conclusions
and results of FERTIMANURE. This final conference will bring together partners from other
related projects. Agricultural players, public authorities, policy makers, universities and
industrial stakeholders will be invited to this final event.

Key Performance Indicator for FERTIMANURE's final conference:
o Itis expected that at least 100 relevant stakeholders will attend this final conference.

3. Communication and Dissemination obligations

3.1. European Union funding phrase and European Union flag

All the communication and dissemination material should showcase the phrase that the project
has received funding from the European Union as well as to include the European Union flat as
shown below:

This project has received funding from the EU Horizon 2020 Research and Innovation
Programme under grant agreement No. 862849

3.2. Disclaimer European Union funding phrase and European Union flag

Any communication and dissemination activity has to clearly show that the information provided
on them reflects only the authors view and shall not be taken in any case as the European
Commission’s point of view or opinion:

Disclaimer: this document/poster/leaflet/publication/etc a. Reflects only the author’s view; and
b. Exempts the Commission from any use that may be made of the information it contains

3.3. Partner obligation and protection of data
Matters regarding protection of data and other information-related obligations of partners is

covered in the Data Management Plan.

15
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4. Decision and publication process and management of the
External Communication and Dissemination material to be
produced

The management organization will be comprised of the following bodies:

e Project Coordinator (PC),
o Work Package Teams (WPT), and
¢ Communication and Dissemination WP leader (C&DWPL)

41. Communication and Dissemination WP leader

GreenWin as work package 7 -Communication and Dissemination — leader will represent this
level and will be in charge of producing all the communication and dissemination material focused
on the EXTERNAL audience. GreenWin will be in charge of asking all the partners relevant
information for communication and/or dissemination and with this information will create the
different templates for posters and roll-ups, leaflet, website, newsletters, etc.

4.2. Project Coordinator

UVIC, as project coordinator of FERTIMANURE, will be in charge of approving the material
created by GreenWin and will provide feedback when needed. GreenWin will provide the
necessary measures to make the changes according to what the Coordinator asks.

4.3. Work Package Teams

All work package leaders will be the ones representing this level and will be the last ones to
review the material created as to make sure that they are the ones that receive a final version
according to GreenWin and UVIC. These partners, which have a technical expertise, will make
sure that all the necessary information has been included and that all the technical terms are
understood, taking into account that nothing extremely important was left behind. GreenWin will
provide them with input regarding the intended audience of the material to be produced in order
to avoid a language that is too technical for a non-scientific audience and a language that is non-
technical for a scientific audience.

16
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Partners

input

Y

Communication "

and Dissemination
WP leader
(C&DWPL) -
GreenWin

Feedback
?

Work

Projec Package
Coordinator (PC) Feedoack Teams
- UVvIC (WPT) - WP
leaders

Figure 1: Decision and publication process and management for WP7
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Foreword

With these guidelines, Ferimanure seeks to assist you in
understanding and reproducing the charactenstics of the enterpnse
in all its philosopky, as identified in the organisation’s internal and
extemnal communication.

Cur logotype and its colours, wherever they might appear, are our
enduring ambassadors.

That is why 1t is fundamental that the guidelines set out in the
following pages are respected in full, to ensure the credibility of amy
acthaty or message that Fertimanure may decide to undertake or
communicate

These quidelines represent a toal that will enable you to establish
under which conditions, and in which manner, you may use our kooo
across the different types of media.

It iz essential that these wisual identity quidelines are followed as
closely as possible. For f communication starts with recognition,
recognition, surely, starts with repetition.

™

FERTIMANURE

For any information conceming Fertimanure,
please feel free to contact :

Frangoize Scheepers,

Mavrketing & Commumication Manager
francoise scheepers@gresrwin.be

Moare specific guesbons relating to these wisual identity guidelines or
to graphic applications can be addressed to:

Webadev - SPRL

info@webadev.com
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Summary
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1.3 Monochrome iogo

2. Tha colours

2.1 Colours
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3.1 Exclugion zons
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5.3 Secondary typeface - Online

6. Layout

6.1 Size gnd spacing

6.2 italics, bold and underiining
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1. The logo
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1.1

Logo

The Fartimanure logotype consists of four differently-coloured square symbols and features the
cormpany name in a dark blus typeface in capital lstters. its diffarent components are all interinkad
and cannct be disassociated from one another,

Under na circumstances can the logo be reproduced with ary madification in shape ar colour. or in
any layout nat provided faor in these guidelines,

27
s
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Logo - versions

To rake communication clearer and if & is a raquiremant of the type of media baing ublised the

Fertimanure logo can be used in i negatve verson
Otharwiss, the Fartimanure logo should ideally only sver sit on one background colour : the colour

white

\argion 1= arigina I-J.' = OrEMEme use

FERTIMANURE

Vergion 2 - logo negative verson

™
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Logo - monochrome
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Ifit = only possible ta print inone calouwr, the logo can be adapied in dark blue, or inwhiie, depending

an e graphic or techmical context:

Wersion 1 - white background

% b
aihd

FERTIMANURE

ChYH: 100 /B0 f44 [ 45
RGE; O/ 42/ 70

HEX ; 20022446
PAMTOME ; 7548 C

Version 2 - dark blue

Zin

s d

FERTIMANURE
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Colours
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When used appropnately and evenly, the company's official colours contribute towards the

cregtion of a strong and cohersnt image for the organisation

The logo colours must be used as a matter of priority in all forms of communication

The loga's calour code must ba raspactad for all printed and virtual madia

The basic rule is the use of a white background. Under no circumstances may a transparent

background be used

The corversion of the logo into RGE must ALWAYS start from the CAIYK vergion

Primary colours :

57 in
adhd

FERTIMANURE

CANYIC: 100/ 80/ 44/ 46
RGR:0/42/70

HEX ; 2002445
PANTONE : TS45C

CMYK-50/0/100/0
RGE:14D/187 /83
WEN : #8CC53F
PANTOMNE ; 388 C

CMYK-40/12712/0
RGE: 156/ 194/ 208
HEX; #0020
PANTONE: 551C

ChYK:0/88/67/0
RGE:238/66/81
HEX : SEE4251
PANTOME . 1TBEC

CMYK -8/35100/0
RGEB:230/168/33
HEN  SEBASDY
PANTONE ; 130C

26



Seoondary colours
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In addition to the primary calours, a paletts of secondary colours is also avalable These sacondary

colours must only be usad to daliver accants that might halp to smphasise the wisual interast

They rust always be used in conjunction with the primary calours.

Sacondary

colours :

CMYK:E5,/42/34/5
RGE.102/127/143
HEX ; #6ETFEF

CMYK:T1/39,/100/31
RGE;T0/98/32
HEX ; #466220

CMYK:T8/33/31/2
RGE;53/137 /156
HEX  #38859C

ChYK:20/92/78/10
RGE: 178/ 50/ 62
HEX: #82323E

CAYIC:29/477100/89
RGB;172/ 126/ 25
HEX ; #ACTES

CMYK:19/11/9/0
RGE.204 / 212/ 218
HEX : 2CCO40A

CAMYIC:19/0/38/0
RGE; 209/ 231 /179
HEX: #D1ETE3

CMYK:B6/1/1/0
RGE; 235/ 243/ 285
HEX : #EBFICE

CAYK:0/36/14/0
RGE- 248 /178,188
WEX SFEEIRA

CMYK:3/12/780/0
RGE: 245/ 220/ 166
WEX - SFSOCAS

27
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3l

Exclusion zone

For the logo to be a5 eye-catching as possible t must always be sumounded by 2 minimum clear
area. Thiz exclusion zone is a minimum protected area around the logo that must be respected at
all times. i must not contain amy graphéc, typographic or pictonal elements of any kand.

The distance between the logo and the edge of amy matenal on which it is placed cannot be infenor
to the exclusion zone.

The size af the minimal white area must be equivalent to half the height of the letter < E -

% hm.
sl

FERTIMANUREK

32
Minimum size

The minimum size allowed for all logo impressions is 10 mms in hesght
The logo proporfions must be perfectly maintzined ot all tmes.

L IDETITY SUIDELINES FERT IMANLURE n

29
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What is not allowed

What nat to da.. (Non-sxhaugtive list),
Balow are a faw sxarmplas of haw not to use our laga
Any use that results in a degrading or poor legibility of the logo is prohibited

Do ot alter the loga colours :

o™ X P n
wind wdid

FERTIMANURE FERTIMANURE

Do not distort the laga, ar madify the proportions of any of its slamants

X P hn X 2% b
wihd ot

FERTIMANURE FERTIMANURE

D nat changa the typaface

s o X 5k
o 35

B FERTI
FERTIMANURE MANURE

Do not use the logo on an inappropnate background :

X X

i n

31
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Typeface

Typography farms an integral part of @ wisual identity. The designated typaface must be used
consistantly and svenly to imprave and reinforce the company’s branding

The correct use of typeface allows for the infroduction of a rhythm into a tedt and for @ hisrarchy
to be transcnbed, faciltating an understanding of the test and its subjact matter

Fertimanure's corporate typeface is HelveticaNeus (in its non-condensed and non-stretched
vergion). It can be uged in all its different waights, and must be used for all printad matenal and
offline applications

AaBbCcDd AaBbCcld
1234!1@#& » 1284 1@#&»

Holvatica Moua 65 Madium Hihvetica Moue 25 Ul Light
ABCDEFGHL ARCUEFGH-LEL WMNOPCIES TUVWSY
abedafghijidmnoparstuvawiyz abcdolghimnoporsiuaen
1 234 567 BOO'@NS% &) 1 234 667 SO0\ 8"

Halvatica Moua 45 Light
ABCDEFGHLIKL MMNOPORSTUNWICZ

abodalghiidmnoparstuvwc
1 234 6567 80D '@rf% 8]

Holvotica Noue 05 Black
ABCDEFGHLUKLMNOPOQRSTUVWXYZ
abedolghijklmnopgratuvwiyz

1 234 S67 BOO!'@eS%. L")

S n
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Smndary typeface

If the use of Helvetcahsue is nat an aption, the possible altermatiee is Al which i wdely available
by default with all operating systams.

AaBbCcDd
1234 \@Q#& »

Arinl Regular
ABCDEFGHIJKLMNOPQRS TUVWXYZ

sbodefghijkimnopgratusawsyz
1 234 BOT 8001 @wER L")

Arial Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abodefghijkimnopgrstuvwayz

1 234 56T 890 '@ws% &%)

Arial Black
abedelghijklmnopgratuvwayz
abedelghijklmnopgratuvwxyz
1 234 S67 B0 EWEW% L")

Other variations are also permitted

EEETIL R

34
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Smndary typeface - Online

The prafarrad typafacs for anline use is Lato, which balongs to the « Geagls Fonts - ibrary

AaBbCcDd
1234\ @#& »

Lato Regular

ABCDEFGHIJKLMNOPQRSTILNWIYZ

abedafghikinmn o pgratuvwsyez
1234 547 890 1@wEN"&)

Lato Bold

ABCDEFGHUKLMNOPOQRSTUNVWICYZ
abedefghijdmnoparstuvawcyz
1234 567 BO0 '@#$% 5"

Lato Black
abedetghijldmnopgrstuvencyz

1234 567 B0 ' @#$%~&"(0

Other variations are also permitted

35
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61

Size and spacing

While the use of the HelveticaMews typeface for running text and headings is quite straightforwand.
attention has nevertheless to be pasd to certain aspects: for example. never reducing the font sze
below 8.5 pts in a runming text, especially when using the Light version.

As these fonts are already conceived according to uncluttered design parameters, it could be
inadvisable to enlarge them, except maybe in the case of headings.

[t is also important to have clear line spacing that is ideally a minemum of 3 pts more than the main
text. For example, a 10 pt body text showld have line spacing of at lesst 13pis.

Also,amy character distortion (compression, stretching or honzontal) is to be shunned. The prachice
considerably reduces legibility, altenng the onginal design while also causing 2n imbalance n
shape.

Amy increase in letter spacing, on the other hand, is considered acceptable.

Footnotes, fior their part, are necessanly in a font size that is smaller than that of the main text.

Title

Lorem ipsum dolor sit amet, consectetur adipiscing &lit, sed do eusmod lempor incididunt ut lshore
&t dolore magna allqua. Lt enim ad minim veniam, quis nostnud esercitation ullamaon Bboris: nisi ut
aliquip e aa commodo consequat. Duks aute inre dolor in reprehenderil in voluptale velil esse cllum
dolore ey fugiat nulla pariai. Bxcepleur snt occaecat cupkdatal non proldent, sunt in culpa qui
officia deserunt mollit anim id st Bbonm.

The running text in the above extract is wmtten in a 10pt font with 15 pt spacing, 0fracking. and no
distartion.
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f.2

Italiques, gras et soulignement

When used spannaly, italics serve to highlight 3 word, or group of words in a tead, without interfenng
with the homogeneity or continuity of the reading flow. Unlike bold text, which is wisible from 2
distance., italic text only becomes obwous when it is actually being read. it is important therefore to
reserve the use of bold tex for any highlighting that is deemed essential.

Also, unless necessary for indicating internet links within the texdt, underdining must be avoided.

f.2

Headings and hierarchy

As they are not sentences, headings are not usually followed by punctusbon marks, except maybe a
question mark, an exclamation mark, ellipsis points. or abbreviation points; 3 colon is also oenerally

acceptahble.

For the structure of a text to be kept simple and coherent it should ideally contain no more than
four levels of headings, and in shyes that should be determined in 2 maniner that allows the reader
to rapidty determine their hierarchy:

Headings can be highlighted in different ways, prowided that attention is paid to the imporiance of
maintaming consistency throughout the document =0 a3 fo preserve ks homogsneity.

In addition, it s customary to abways start amy important sechon or chapter on a new page.
whenever possible. This ensures the reader can better grasp the |ayout and structure of the t=xdt

Paragraphs

The wse of paragraphs makes for easier reading. As 2 general rule. one should vse one idea per
paragraph. Paragraphe are usually indicated by the use of double spacing and are justified.

FERTIMAMNURE
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5.2. Power Point template

£e
¢  Essenftial Thm&to Do
LY e | o Bef «E ery .

([ﬁose‘ntaflon

FERTIMANURE

Before even -
opening d FERTIMANURE
design tool... T

logical flow of your presentation.

The project has received funding from the European Union's Horizon 2020
research and innovation programme under grant agreement No 862849.

40
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5.3. Event Report Template

WP7/Communication & Dissemination duty

M

FERTIMANURE

Event Reporting Template
(This template is to be flleg-n by the partmer Mal alends an event
where FERTIMANURE was presented)

Name of the beneficiary Pieage wrile down your Organisalion’s name

MName of the event Piease wrile down the name of the evenf

Date of the event Plegse wrile down the date in witich the evenl was held
URL of the event Fiease wrile down the URL of the event

Placa of the event ﬁgwmmmmwammwmmmemm
Type of event InternalionalMNational

Piease wrile down the durabion of the event {one day event,
Iwo days event, efc)
Pigase wrile down the event's theme(s) (ex. Circular

Duration of the event

Thematic of the event economy, Environment, efc.)
= - Piease wrile down a paragraph expiaining the relatianship
Relalion of the event with between the event and FERTIMANURE [minimum 75
FERTIMANURE words)
. Pigase wrile down the [ype of aldience the evenl was
Type of audience intended fo (ex_Scieniific, researchers._siudents, efc)
Piease wrile down [he NUMDEr of peopie that allended e
Mumit rnfpnrtlcpanls event OF course this I an estimale since If is nof aiways

easypossibie fo courd everyone or get ihe number of
altengess from he organiser,

Pigase wrile down if you gave any commurmicabion or
Communication/Dissemination | disseminalion material amnd how many were given (ex.
material Leanets (1300 and & ihe expiaining wieo was used fo give 8
general idea of the project)

Beneficiary's list of participants:
(Piease wrife down the name of your organization’s afiendanis and their roie in the project)

Mame Role in the project

Pictures:
Please pasie here the piclures that you fook duning the event
Recommendabion:
1. Take gualify picfures of the event in general, for which use in the promolion of the project is
argwed
2 Take pictures where your orgamisation's staff appear
3. I you were showcasing/giving communicaliondisseminalion matenal of the project, please
make sure it Sppears in ihe piciures

Disclaimar: this document a. Reflects only the author's view, and b. Exempis the Commission from any
use that may be made of the information it contains]

This project has received funding from
e EU Horizon 2020 Research and Innovation Programime

under grant agreement No. B62849
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54. Deliverable Template

De I i Vera bl e {font to be wasd s ARLAL)

Project Acronym: FERTIMANURE

Project full name: Innovative nutrient recovery from secondary sources
— Production of high-added value FERTIlisers from animal MANURE

Grant Agreement No. 362349

D7.1. Dissemination and
Communication Plan

[Plesase wribe down the delverable number - according 1o the work package it belongs 1o - and its Sith,
5 in the axample here above mentionaed)

Praoject start date January st 2020
Duration in manths 43

0 June T020 (Please whits down
Deliverable due date the due date a8 planned In the

progeoeal, lkee the examgle in biack)
0 June 2030 (Flease wite down

Actual submission date | the actual submission date of the
deliverable, ke the examgle in black)
T [Plesms wirte dewn the work
Work pa:l:age packape concemed, like the sxample
concemed in black)
Rodrigo Arandi-Eles [Pleass wrie
Suthor devam the name of the author of the

deliverable, ke the axamphs in black)
(arean s Vim [Pleass wiite down your
Contributor arganisation’s name, like the axampls
in black)

| Innosation Programimne

42
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Disclaimer: This deliverable a. Reflects only the authors view; and b. Exempts the
Commission from any use that may be made of the information it contzins.

Document History

Date Authaor Action Status
April 15°, 2020 Rodrigo Arandi-Klee 1* draft revision Crraft
May 2, 2020 XX 2™ draft revision Crraft
Jume 26", 2020 Laia Llznas Approved by WIC | Approved by the PC

{Please fill-ir the table e e agample shosn abose)

43
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FERTIMANURE

{Please wite dawn an introductisn abaut the defverable, incuding the main objecie(s) of this
desumer, sclions o ba taken, prﬂﬂ‘.‘dl.l'ﬂ. E1t]

This project has received funding from

the EL Horizon 2020 Reseanch and Innovation Programme

under grant &g reement Mo, 862849
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FERTIMAKNLURE

Tahle of content

I oS 1
g1 11 TS 2
1. Mianagement of FERTIMANURE's project communicstion activities (please uss TITLE 1
BT T = = 4
1.1, Objectves [please use TITLE 2 for the subssation 1] 4
1.1.1.  Websie (please use TITLE 3 for subsection 2, and TITLE 4, stc for the other
o o T ST 4
2 Management of FERTIMANLURE's dissemination activities .. 4
B DO 1= TSP 4
3

This project has received funding from
the: ELI Horzon 2020 Research and Innovation Programme

under grant agresment Mo, SE2849
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-
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FERTIMANURE
1. Management of FERTIMANURE's project communication
activities peass uss TITLE 1 far the main tites)
1.1, Ohjectives (pleass wa TITLE 2 for subsaction 1)

1.1.1. Website (please wma TITLE 3 for subsection 2, and TITLE 4, ste for the ather

2. Management of FERTIMANMURE's dissemination activities

2.1. Objectives

This project has received funding from
the ELl Horizon 2020 Research and Inncvation Programme

under grant agreement ko, 862849
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List of Journalists
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No First Name Last name Media name Type of media Freelancer or en'.lplnyee of the e-mail address Country prefix | Phone number Territories covered Communication
(surname} media language(s)
Informatore Agrario - - : A
o - Informatoreagrario@intor i
1 } informatoreagrari Agriculture Specialised R informatoreagrario@infor 29 458057547 ltaly ttalian
ol Online and Offline matoreagrario.it
Agronotizie - .
2 - https:/fagronotizie ima Agriculture Specialised - - info@imagineline. it 39 546680688 Italy ltalian
Online (free)
gelinenetwork.com/
- .rep g .
3 Repeti Ottavio Tecnlche\nuove Agncu.lture Specw;hsed R ottavio.repetti@gamail.co 29 1383633793 ltaly ttalian
Terra & vita Online and Offline m
4 Garcia Chus Heraldo de Aragon Pda|nsteria$gf;n510n\|n Employee migarcia@heraldo.es 34 976765000 Regional Spanish
5 Poncela Isabel Efe Malnsgszr:r;\?fﬂme Agency Director poncela@efe com 34 976215021 National Spanish
L Mainstream Offline/ " smlacarlel@prisaradio.co
6 Lacarcel Silvia Cadena Ser Online Radio Radio Director m 34 647308862 Regional Spanish
IMainstream - samuel barraguer@gmail
7 Barraguer Samuel CARTV Offline/Online TV News Chief com 34 876256500 Regional R
Mainstream chemalopez@diariodeteru
8 Lopez Judeiras Chema Diario de Teruel Offline/Online Director e 34 978617086
el.net A
Newspaper _— Provincial -
zadruzna.stampa@zg t-
com.hr
9 - Journal of.P\ant Online and Offline - info@zastitabila.com.hr 38 5012316080 - Croatian and English
Protection
zrakic.magdalena@agmail
com
redakcija@qgospodarski-
10 . § Gospodarskilistd.d. |  Online and Offline . redakcl a/“@st‘;f odarsk 38 5013843222 . Croatian
Pomologia Croatica:
11 - - Journal of the Croatian Online and Offline - info@agronomsko.hr 38 5014872493 - Croatian and English
'Aqronomic Society
12 - - Gasopis Poljoprlvredaf Offline - poljoprivreda@fazos.hr 38 5031554821 - Croatian and English
Journal of Agriculture
13 - - Agré?;;;::‘a Online and Offline - Ruzica.Loncaric @pfos.hr 38 5031554871 - Croatian

47
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14 - - Glasilo Hrvatskog Online and Offline - info@agronomsko.hr 38 5014872493 - -
agronomskoq drustva
15 - - Glasilo biline za3tite Offline - rbazoki@agr.hr - - - Croatian
] UWVic-UCC communication .
16 Eva Funall UVic-Ucc - manager eva.funoll@uvic.cat 34 678578935 Spain Spanish and English
17 Pampa Garcia Agencia SINC Specialised Online Agency Director esperanza.qzma@fecm & - - Spain Spanish and English
18 Adelina Marcos Agencia SINC Specialised Online Employee adeline marcos@fecyt es - - Spain Spanish and English
19 redaccion@agenciasinc.e
B B B B B 5 B B Spanish and English
20 - - Agencia EFE Specialised Online Agency ciencia@efe.es - - Spain Spanish and English
. . anamorales@europapres
21 Ana Morales Europa Press Specialised Online Agency Employee ces - - Spain Spanish and English
22 Cristina Saez - - Freelance saez cristina@yahoo.es - - Spain Spanish and English
23 Teresa Bau - - Freelance thaupuig@gmail com - - Spain Spanish and English
" catanzaro.michele@gmail
24 Michele Catanzaro - - Freelance com - - Spain Spanish and English
nuriajarbenabarre@gmail
25 Nuria Jar ) } Freelance com } ) Spain Spanish and English
26 Valentina Raffio - - Freelance raffiovalentina@gmail.com - - Spain Spanish and English
INTA has social
networks, newsletters
: 5 q
27 Lorena La Fuente INTA website, specialized Employee Iafuente lorena@intz gob 54 o1 13?.548458} National Spanish
; ar 8400 int 3753
magazine, a network of
communicators
28 Rose QO'Donovan Agrafacts Specialised - Rose O'Donovan - - - English and French
<rose@agrafacts.com=>
29 Chris Lyddon Agrafacts Specialised - chris@agrafacts.com - - EU focused, Brussels based English
30 Zosia Wanat Politico Mainstream - zwanat@poltico.eu - - EU focused, Brussels based English
31 Sarantis Michalopou EURACTIV Mainstream - sarantis michalopoulos@ - - Europe, Brussels-focused English
los euractiv.com
32 Claire Stam EURACTIV Mainstrema - claire.stam@euractiv.com - - Europe, Brussels-focused English

B = T
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" [s} @hay .
33 Raobert Hodgson ENDS Europe Specialised - robert hodascoonn:t haymark - - Europe, Brussels-focused English
" susanna.ala- ;
34 Susanna Ala-Kurilkka ENDS Europe Specialised - kurikka@haymarket Com - - Europe, Brussels-focused English
I @
35 Dafydd Abiaggo Argus Media Specialised - dafydd ab|izq;(;r;harqusmed - - Europe, Brussels-focused English
36 Camille Louedec Contexte Specialised - clouedec @contexte.com - - France French and English
r—— -
37 Miranda Johnson The Economist Mainstream - ukpressofﬂc;fqeconommt - - Global English
38 George Von BBC Iainstream - georg@europe.com - - Europe English
Harrach
=
39 David Maher Argus Media Specialised : david mahe;‘g‘r:m“md‘a : : Global English
40 Ben Farey Fertilizer Week Specialised - ben.farey@crugroup.com - - Global English
41 Alessandro Mancosu Informa Specialised - Alessandro Mancosu@inf - - - English
orma.com
42 Philip Clark Farmers weekly Specialised - philip_clark@rbi.co.uk - - - English
i TERRA - Reussir | Specialised ; Online and S . . .

43 Audrey Dibet Group P Offline Employee (Editor in Chief) a.dibet@reussir fr 33 954556458 France Brittany French
44 via APCA, CRAB, CRAGE and Other journals of Specialised ; Online and

CA80 Réussir Group Offline - } } } France and French regions French

- Specialised ; Online and
45 via APCA La France Agricole COfffine - - - - France French
46 via APCA Terre net Specialised ; Online - - - - France French
47 via APCA Plein champs Specialised ; Online - - - - France French

- Campagne Et

via APCA : - - - -

48 Environnerent Specialised ; Online France Erench
49 via APCA Terre Eco Specialised ; Online - - - - - -

49
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